Premium Textile Japan 2014 Spring/Summer - FINAL REPORT -
Jun. 18, 2013

Z@14 SPRING SUMMER

Premium Textile
Japan

< Facts >
Dates : May 8 — 9, 2013 (Wed. — Thu.)
Time : 10:00 - 18:00

Venue : Tokyo International Forum / Exhibition Hall 2

Visitors : Buyers and invited visitors only <Admission free> v

Organiser : Japan Fashion Week Organization

Supporters :

- Ministry of Economy, Trade and Industry

- Organization of Small & Medium Enterprises and Regional
Innovation, Japan

-Japan External Trade Organization (JETRO)

-Japan Apparel-Fashion Industry Council

-The Japan Textiles Importers’ Association, Japan Textiles Exporters’ Association

The PTJ (Premium Textile Japan) fair, aiming to provide a platform uniting top domestic

textile producers supplying fabrics with high added value and buyers marketing authentic
brands and products, celebrated its 5™ anniversary. With a favourable and acclaimed track
record over the four previous events to date, this occasion saw a record number of
application, including participants from overseas; Thailand, Taiwan, Turkey and India. Equally
important was the shift in venue to the Tokyo International Forum at Yuraku-cho from last year,
which was greatly appreciated by most visitors, attracting praise such as “More easily
accessed”, as clearly reflected in a visitor total exceeding 5,000 for the first time for a PTJ S/S
event. The PTJ, with a reputation for a high proportion of buyers among visitors (87%) proved
its presence and was acknowledged as a textile business platform of significance rather than

a mere festival-type event.

Exhibitor details: 67 entries / 85.5 standard booths (* Previous year: 62 / 84)
< Zone A > Staples (cotton / linen / wool / blends) : 32 entries / 38 standard booths
< Zone B > Filaments (synthetics/silk/ functional/blends) : 14 entries / 23.5 standard booths
< Zone C > Dyeing-finishing/prints/embroidery-lace/ leather: 12 entries / 13 standard booths

< Zone D > Supporting materials/accessories/knits/twisted yarns:9 entries/11 standard booths
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*QOverseas exhibitors : 7 entries / 8 standard booths (Thailand/Taiwan/Turkey/India)
*PTJ — newly applied : 9 entries / 11 standard booths

B No. of visitors :
Apparel / retailers . 2,186
Wholesalers / trading companies/ Planning
companies ;2,259
PRESS :69
Organiser’s related visitors/groups : 44
Others : 534
Total no. : 5,092 (compared to 4,538 the previous year, equating to growth of 112.2%)

m PTJ Business supporting programmes

1) Business matching programme

A business matching programme for exhibitors and VIP buyers was operated during the fair.
Participants included Aba House International Co., making its debut, and a retailer ‘Ito-Yokado
Co., Ltd.” < MADE IN JAPAN> project team and Takashimaya Co., Ltd. <Catalogue/online
sales — ‘I-3(trois)’ team> alongside creators/designer maisons having participated in the JFW
collection business. This programme was established as the centrepiece of the PTJ fair, which
attained greater success this time.

L VIP Buyers>®» 7 companies (25 buyers)
< Apparel / retailing companies : brands >
Aba House International Co., :

devinette. qualite. 5351 Pour Les Femme

and others
< Designer maisons : brands / designers (belonging companies) >
= ayumi.mitsukane / Ayumi Mitsukane (T-Three Co., Ltd.)
- DRESSCAMP / Toshikazu lwaya (IWY)
- HAN AHN SOON / Han Ahn Soon (MARK STYLER Co., Ltd.)
- HISUI/ Hiroko Ito (ZEROZEROESUESU Inc.)

- No. of participants (companies) in business matchng: 23
-No. of matching set-ups : 37
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Feed-back from buyers having participated

Takashimaya Co., Ltd.
Crossmedia Business / Catalogue Sales Div. Development Group No. 1

Ms. Michiyo Suzuki, Deputy Manager / Mr. Fuminori Nagai, Section Manager

Although this was our second time to participate in this matching programme, time was not
quite sufficient. When we hear the stories behind the fabric manufacturing from the makers, we
discover a surprisingly large number of keenly sought-after fabrics with strong attachment.
Last year, we featured one of the companies introduced through this matching programme in
our catalogue entitled ‘Power of Japan’ (Japan skills), including photos of their factories. This
time we met three different companies in this programme, who showed off new fabrics with
interest.

Department stores tend not to purchase fabrics — this is
done by apparel companies to make products. Consequently
we create products by collaborating with apparel companies,
fabric suppliers and ourselves - 3 parties coming together.
Although the PTJ fair participants are limited to textile makers,
we hope to also persuade sewing companies to participate, as

we believe this would strengthen the ‘Made in Japan’ creation

by teaming up as a single entity when textile / sewing / apparel

/ retailing all go hand in hand.

<DRESSCAMP >/ Designer Toshikazu lwaya

| once participated in the Japan Creation fair (organised by JFW) when | used to handle
fabrics. The good thing about the PTJ business matching is that we can pre-check the fabrics
of makers of interest, prior to on-site negotiation, which helps us have clearly focused business
talks. It is also more efficient and business-like to arrange face-to-face individual meetings
rather than visiting the exhibitors’ booths one by one, as we can concentrate on discussing the
key points in a focused way.

When | do go around PTJ booths, it is obvious what each exhibitor
intends to target or promote or the direction in which they want to go and
whether they are showcasing items out of a particular creation. Although |
never purchase fabrics which do not coincide with my own direction, even
if they are specially made, | still find them more appealing than makers
who try to cover everything with a wide range. Japan-made fabrics are

often considered expensive, but | do not consider the level shocking, and
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indeed tend to find European fabrics costlier. The ratio of Japan textiles used in my creation is
about 80%, and | stick to a basis of originality. That is why | try to maintain closer relationships

with fabric makers to engage in thorough dialogue and thus expand the creative potential.

<ayumi.mitsukane >/ Designer, Ayumi Mitsukane

This business matching programme provides an exclusively arranged
individual meeting venue for negotiations, which allows participants to
discuss business comprehensively and calmly, in a forum where several
guestions can be quite freely asked from the fabric makers. | find this
system quite efficient as a regular PTJ fair visitor, since the top makers’
booths tend to be packed, making it difficult to source the fabrics | want

calmly. This matching programme made it possible for me to obtain some

new and unique facts and information for the first time. This time | met
with 4 companies, all of whom were friendly. As | prioritise silhouettes, the
ability to obtain silhouetting is key when selecting fabrics. This time, my topic of choice is the
<Optical Artistic> theme. For example, an outfit seemingly separated into dual top and bottom
garments is actually just a single item. Sharing this concept would allow me to source suitable

fabrics for my creation.

2) Premium Textile Japan — Individual consultation on exporting (for exhibitors) -

From this fair, by cooperating with JETRO, we will implement an advisory meeting
programme on overseas sales channels and expansion of exporting for small- and
medium-sized enterprises exhibiting in the PTJ fair. Efficient presentations/proposals with
sufficient acknowledgement/understanding of overseas buyers in the negotiations is key,
alongside follow-ups which would boost the potential for further achievement. This
programme will help and support those attempting to tackle overseas business and
needing basic know-how or those experiencing difficulties despite all efforts involved.
Taking this PTJ opportunity, we established an individual consultation system allowing the
lecturer/advisor to render concrete advice onsite while checking the exhibitors’ fabric

samples, coping on a case-by-case basis.

& Programme details>
Organiser : JETRO, Japan Fashion Week Organization (JFW)
Venue : Within the PTJ fair venue (in each booth)
* Allocated time per company : approx..40 min.)
Participant criteria : Small-and medium-sized textile companies, exhibiting in the PTJ fair
No. of participants (companies) : 17 (free of chage)

Lecturer / advisor : Mr. Kazuyoshi Muto
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Participants’ feed-back
One of the participants, TATSUMI WEAVING CO., LTD. commented ‘It was extremely
useful and helpful. Since we have no agent in the USA, Mr. Muto will introduce someone. We
also learned how to follow up our business after sending out our fabric swatches for the very
first time.” which seemed quite satisfactory.
FURUHASHI WEAVING CO., LTD. also praised this advisory programme with these words:
‘It was truly useful in concrete terms, particularly the examples of how to handle agents; not
only when we receive orders but to require a monthly report. We were also told about
particular finishing for exporting items and the fact that overseas markets prefer neat and
pretty fabrics, even using the same base as grey fabrics. We would like to take the

opportunity presented by the present weak yen market.’

Comments by the Coordinator, Mr. Kazuyoshi Muto

| visited a total of 17 companies to give on-site advice over two days, covering various

types of business; those with previous exporting experience, those aiming to newly challenge
exporting from now and so on. | had the strong impression quite a few
companies suffer from efforts to break out of their shells. In case the
roadblock means breaking the target of a hundred million JPY or
1 billion JPY, the human resources/capability of employees may be key,
while if the target rises to the 3 - 5 billion JPY scale, internal company

restructuring may be involved. The level of 5 - 10 billion JPY would

certainly require an overseas organisation such as a trading company

to be established etc.. When | checked the fabrics in their booths, | was g vyl
also asked concrete questions like ‘What is the appropriate selling price or price range?’, or
‘When should we start selling?’, and other questions including ‘What is an agent? How do we
process contracts with agents? What | can tell is that the exporting business happens to
require long-term negotiation. Accordingly, | simply hope this consultation programme can
help contribute to the initial step. | advised those | consulted to feel free to approach me for any
further advice whenever they had difficulties or were in trouble, even after the PTJ fair is over.
| truly wish to further support the exporting business of Japan textiles by optimally exploiting

experienced experts, including retired OBs.
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B Visitors’ feed-back
Designer Yasutoshi Ezumi visits the fair on each occasion to source fabrics. ‘Since this
fair is a total textile fair, a wide range of fabrics are available in terms of variation compared
with individual fabric fairs/salons, which adds significant value to the fair. | usually look for
fabrics online or at the index corner, but when | have more concrete ideas for creation, for
example, if | want to source lace or jacquard in particular, | go for booths with those items.
Compared with previous fairs, the minimum quantity (batch) was set to 1 roll instead of 2-3. We
appreciate that, since we start by making samples for which only a small quantity is required,
on the basis of orders received. | see more makers who understand this business situation.” he
commented. It seems that efforts to deal |
with factories to cope with a small scale
are being reinforced with each fair.

‘OMI ORIMONO Co., Ltd. is one of
them. Their jacquard textiles are fantastic.
| publicise the fact that | use their fabrics

in my show, since they always listen to

-

my specific (small-scale) requests when |
order. | also use Italian knit yarns, but Mr.Yasutoshi Ezumi  Mr. Yu Amatsu Mr.Takayuki Chino
Japanese fabrics are very varied and the scope of Japan-made items covers most of what is
found in the world. This is proof of profound technicity. Each season is a struggle for us as
designers - win or lose. There are tough questions posed each season as to whether my
clothing will sell well at shops. To clarify things, ideas and thoughts must be exchanged with
textile makers, giving detailed and specific plans for the kind of clothes they have in mind. | do
believe that closer contacts and detailed exchanges between mid- and downstream sectors

would be key to development for the future Japanese fashion industry.” he explained.

Designer Yu Amatsu, (A DEGREE FAHRENHEIT) also comes to source his fabrics at the
PTJ. ‘What | seek varies according to the theme each time, so | am constantly checking fabrics.
As for designers, the unit of the lot (batch) is more important than price. When | survey the fair
venue, some booths make me feel like entering as they clearly showcase what they want to

promote and thus arouse my curiosity.’

Designer Takayuki Chino, (bethourire) came to the fair to source thin/light yet taut fabrics. ‘I
sense the kind of makers or what they showcase when | see how they present their products.’

seemingly reflecting the importance of product presentation.
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B Exposure to media

PTJ, attracting greater attention with each new fair, has again been retained and showcased
in various mass media, centring as usual on specialized paper/magazines. Moreover, it was
also covered by NHK overseas broadcast in the < Fashion Express > to be widely distributed

overseas.

o Specialised magazines
- The SEN-I-NEWS (Editions: Mar.12 / May 7, 9, 10, 13-16)
- The Senken Shimbun (Editions: Mar.11 / Apr. 24 / May 1, 8-9, 15, 17, 21)

- Credit report, Bagazinem, Shinso Living Times, etc.

oWebsite

Mass media / trade journal / textile industry related associations / designers’ blogs
NHK WORLD TOKYO FASHION EXPRESS / Weekly Fashion Joho (Fashion-J) /
Biz STYLE / We Connect Fashion / KINO / HidenobuYasui / MODEACOTE etc.

Exhibitors’ website/blog:
Omi Orimono Co.,Ltd. / ORTAANADOLU / Cloth Japan / Sanyo Senko Co., Ltd. /
Tatsumi Weaving Co., Ltd. / Hataoka Co., / Asuwa Kogyosho / Panoco Trading Co., Ltd. /
Maruman Inc. / Miyata WF Co., Ltd. / Morikiku Co., Ltd. / Mondo Co., Ltd. etc.

m PTJ 2014S/S - Exhibitors’ feedback

According to the exhibitors’ questionnaire, more than 80% answered that they were able to
achieve a positive result. Many repeat exhibitors also commented that the fair had turned out
to be a success in terms of both the number of visitors and negotiation cases compared with
the previous show. In terms of business quality, most visitors expressed satisfaction that the
fair had achieved great improvements, with highly focused talks and sourcings, e.g. specific
details of swatches requested, meeting a key requirement and Kkick-starting business
negotiations. As for the venue, almost 100% of exhibitors replied that they were ‘satisfied” with
the location of the Tokyo International Forum thanks to its efficiency and convenience, despite
the narrow passageways or limited booth spacing, representing enhanced popularity for

continued participation in the PTJ fair.
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m Upcoming programmes

o Premium Textile Japan 2014Autumn/Winter
Dates : Nov. 20 — 21, 2013 (Wed. — Thu.)
- Time: 10:00 - 18:00
= Venue : Tokyo International Forum / Hall 2
= Visitors : Buyers & invited visitors only <Admission : free>
Organiser : Japan Fashion Week Organization
Supporters : (planned)
- Ministry of Economy, Trade and Industry
- Organization of Small & Medium Enterprises and Regional Innovation, Japan
- Japan External Trade Organization (JETRO)
- Japan Apparel-Fashion Industry Council

- The Japan Textiles Importers’ Association, Japan Textiles Exporters’ Association

m JFW Japan Creation 2014 (to be held concurrently)
= Venue : Tokyo International Forum / Hall 1
- Visitors : Buyers and invited visiors, textile industry related visitors and students

- Admission : JPY2,000 (same day ticket) / JPY1,000(discount ticket for pre-registration/students)
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